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INTRODUCTION

Alameda is an international institute that responds to threats of
catastrophe through research connected to social struggles. {
By providing opportunities for research funding, publication, and
shared learning, Alameda seeks to enable intellectual production
capable of steering political and theoretical debates on the

critical challenges of our time.
The Alameda brand guideline is intended for all partners who will

use our brand in their materials, whether they are invitations,

reports, publications, or presentations.

For any inquiries regarding Alameda’s Branding Guidelines,

please contact us at comms@alameda.institute
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mailto:comms@alameda.institute

THE BRAND

PERSONALITY

Innovative

aesthetic

welcoming / accessible
social / collaborative
professional
intellectual / sharp
international

diverse

connected

FEELING
breezy / bright
frustworthy
respectful
safe space

purpose

TONE / VOICE

Welcoming but academic
Sense of urgency

Pronouns: "We” “Us”
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CORE ELEMENTS

alameda

e a straight path with a line of trees
running along each side.

® is used, as its Latin source venire ("to come")
indicates, to emphasize the "coming to,” or arrival.

e represents the path to be navigated until arrival
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THE LOGO

ALAMEDA

nstitute




THE LOGO

CIRCLE

Collectiveness
Connected
Ecosystem

Hope

TRIANGLE

Professional
Direction
Trustworthy
Strong
Sharp

ORGANIC LINES

Tree-lines

Collectiveness
People

Nature

|||.~\
ALAMEDA

nstitute
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LOGO: PROPER USE

&

ALAMEDA

Ainstitute

DO NOT change the colour.

Use colours in the palette.

DO NOT

rotate the logo.

2.

ALAMEDA

DO NOT

crop the logo.

DO NOT

use tint or opacity.

08



BLACK & WHITE LOGOS

Institute




LOGO: EXCLUSION ZONES

€

These lines represent the space required to use the logo,

to say that nothing can enter the striped space.

When in doubt, use the circle in the logo as a reference

for the limits set on the four sides of the logo.




LOGO VARIATIONS

Primary Logo lcon

ALAMEDA

institute

download here



https://drive.google.com/drive/folders/1B-cqraYZQEsb7knnt4IbDDCPA4hqjE6j?usp=sharing

ICONOGRAPHY

K 4

A

o0

download all logos here
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https://drive.google.com/drive/folders/1B-cqraYZQEsb7knnt4IbDDCPA4hqjE6j?usp=sharing

CO-BRANDING

When displayed alongside partner logos, ensure all
logos are presented at a consistent size. Our logo
should remain clearly visible and must not be
distorted, cropped, or visually overshadowed.
Approved colour variations of our logo and partner
logos may be used where appropriate, in accordance

with each brand’s guidelines.

®0

@ "NEW STATESMAN

I ©

Application Examples

ARTICULO

2. ELPAIS

¢CUAL ES EL TALON DE
AQUILES DE LAS

BIG TECH?

por Cecilia Rikap y Silvia Weko = § %

ARTICLE
ARTICLE

WARFARE IN THE AUTOCRACY
A BOX NETWORK

by BEMJAMIM FOGEL

TRIBUNE 2=
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TYPOGRAPHY

JOST

open source
geometric sans-serif
modern and minimalist
multi-language support
multi-script

google fonts

download here

Jost SemiBold (600) — Main headings

Jost Light (300) — Subheadings

Jost ExtralLight (200) — Secondary body text
Jost Regular (400) — Body text

Jost Bold (700) — Emphasis

Jost Italic (400 lItalic) — Emphasis and quotations

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

ABCDEFGHIJ[KLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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https://fonts.google.com/share?selection.family=Jost:ital,wght@0,100..900;1,100..900

COLOUR PALETTE

(most used)

A new colour can
be introduced, for
example, in a new

Dossler.

HEX CODE #2D3040
CMYK: 3025075
RGB: 45 48 64

HEX CODE #F6A226
CMYK: 034854
RGB: 246 162 38

HEX CODE #DBE3EB
CMYK: 7308
RGB: 219 227 235

HEX CODE #5C0036
CMYK: O 100 41 64
RGB: 92 0 54

HEX CODE #C41433
CMYK: 0 90 74 23
RGB: 196 20 5

HEX CODE #488030
CMYK: 44 0 63 50
RGB: 72 128 48

HEX CODE #FFFFF
CMYK: 00000
RGB: 255 255 255

HEX CODE #FEF9ED
CMYK: 0270
RGB: 254 249 237
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BRAND EXTRA ELEMENTS

Pattern
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IMAGERY /COLLAGES

All illustrative images were designed by our team.

Maintain the colours.

Ensure images remain high resolution and are not distorted or stretched.

Website

download here
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https://drive.google.com/drive/folders/1B-cqraYZQEsb7knnt4IbDDCPA4hqjE6j?usp=sharing

IMAGERY /COLLAGES

Website:

Alameda Institute

‘ i
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download here



https://drive.google.com/drive/folders/1B-cqraYZQEsb7knnt4IbDDCPA4hqjE6j?usp=sharing

IMAGERY /COLLAGES

Used in videos:

bl T TR
E R R
w

download here



https://drive.google.com/drive/folders/1B-cqraYZQEsb7knnt4IbDDCPA4hqjE6j?usp=sharing

IMAGERY /COLLAGES

After Order and its substreams:

2.Digital Sovereignties

download here

3.Fragmented Sovereignties
and the Politics of Disorder

4.New Popular Sovereignties

5.Non-Sovereign States
and Peoples
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https://drive.google.com/drive/folders/1B-cqraYZQEsb7knnt4IbDDCPA4hqjE6j?usp=sharing

DIGITAL APPLICATIONS

Website

&,

‘Ih‘ PEOPLE RESEARCH PUBLICATIONS CONTACT
ALAMEDA

STRATEGIC RESEARCH

FOR CATASTROPHIC TIMES

Alameda is an international institute that responds fo threats of catastrophe through research connected to social
struggles

In connection with grassroots organisations, Alameda produces research and analysis to inform strategies,
policies, practices, and debates that address the structural causes, and the proliferating contemporary effects, of

catastrophic threats on the horizon.

alameda.institute

Newsletter

[ Thea Risfrancos, Julizno Florl, 124 Paslo Gerbando

the full After Order series, visit the Abmads website

= After

The After Order podcast
P Order

Full first series now available

HMONTHLY MW SLETTER

]

Alameda Working Papers
Towards a Concept of Ecological S i

by Sabrina Fernandes

TOWARDS A COMCEPT
OF ECOLOGICAL
SOVEREIGNTY

e et

This month alse saw the lazck of the first insraliment in 3 3w sazies of Alimeda werking

Political economy
H 1 apess, i an online discussion event oa 23 May featusin el, Juliano Fiori 1ad]
in the time of monsters o s ks, Aimds Sior Lty o Sbelan Fermades.

& After Order podeast — the first inst abeing's papes, Towards 3 Coneept of Ecological Soversignty’, opass up 2 critic
st — i5 2 new collaboration Detwees

Meadway 1t exphecn bow them

ol
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https://alameda.institute/

DIGITAL APPLICATIONS

@

CLOUDS AND
TERRITORIES:

YOU1'u be Thumbs Rethinking the Relationship
Between Space and Power

Size: 1280 PX X 720 PX in the Digital Era

with Paolo Gerbaudo, Paris Marx
and Anna de Mello

i"hl\

ALAMEDA

.institute

. NEWSIATESMAN ARTICLE

. IS BURNHAMISM
Z’e'::g: P“JQZ"“'“'” 01 nge ABOUT RESTORING
ize: PX X pX i oy o ep SOVEREIGNTY?

by Alex Niven

seeds of sovereignty

SOLIDARITY IS THE
FOUNDATION OF
ANY STRUGGLE

Interview with Karel Swart

by Jan Urhahn and Benjamin Fogel
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DIGITAL APPLICATIONS

Instagram Posts
Size: 1080 px x 1350 px

[ o | [ oo @
ARTICLE

WHO REALLY "
RUNS BRAZIL?  FaLiS, NOTHING ~ TOWARDSACONCEPT v -
H n OF ECOLOGIC AL <{ _alameda,institute

CHANGES SOVEREIGNTY

by BENJAMIN FOGEL g a
&

ARTICLE

by JULIANO FIORI

SABRINA RAJ S
FERNANDES PATEL WARDS

A Con
OF ECDLOG[CA[_ =R

SOVEREIGNTY

WHO REALLY
RUNS BRAZIL?

LINK IM BIO

SUBVERTENDO
O SIGHIFICADO
DE DEMOCRACIA

ARTICLE

"after orde

BENJAMIN

Published in Tribune, this article
(‘The Autocracy Network’) is part of
Alameda’s AFTER ORDER project,
examining the transformation of
sovereignty in a time of catastrophe.

Subscribe to Tribune to read the full piece.
Link in our bio.

FOGEL

Benjamin Fogel is a historian of Brazil, editor
and journalist from South Africa currently based
in London. He has written for publications such
as the Guardian, the Independent, the Mation
and Al Jazeera. He is also a contributing editor
at Jacobin Magazine. With an interest in the
comparative analysis of de-development, he has
conducted extensive research into anti-

eorruption pelitics and erganised crime.

alameda.institute

Regardless of what happens
following Mencho's death, the
fall of another kingpin will do
little to stem the power of
organized crime and the
interests that benefit from

disorder, including those
currently in the White House.

Benjamin Fogel
/f ANOTHER KINGPIN FALLS, MOTHING CHAMGES

IS BURNHAMISM
ABOUT RESTORING
SOVEREIGHTY?

Alameda Instagram
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https://www.instagram.com/alameda.institute/
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